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Installation Date: Thursday, 8/1 - Sunday, 8/11

Shop for Good

TIMELINE:
Thursday, 8/1		  Register Round Up graphics in place 
			   at all register stands

Monday, 8/5		  Install partial KIND Campaign Activity Hub
			   • Rolling Wall with graphics
			   • Pledge Wall activity
			   • Tees presentation

Tuesday, 8/6		  Install all Shop for Good collateral
			   • Offer floor banners
			   • KIND Campaign floor banner
			   • Offer posters
		
			   Install balance of KIND Campaign Activity Hub
			   • Photo set up  / select stores

Monday, 8/12		  Remove all Shop for Good collateral
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Shop for Good

Installation Date: Wednesday, 8/1 - Friday, 8/31

 MAKING CHANGE 
 HELP US SUPPORT KIND CAMPAIGN BY  

SHOPPING IN STORE AND ROUNDING UP YOUR  
PURCHASE TO THE NEAREST DOLLAR. 

AUG 1– 31, 2019 

Kind Campaign is an internationally recognized nonprofit organization founded by 
Lauren Paul and Molly Thompson. It brings awareness and healing to the negative 

and lasting effects of girl-against-girl bullying through its global movement, 
documentary film, in-school assemblies, and educational curricula. 

HOW CAN YOU
?

Register Round Up 5x7

7”x5.5” Round Up Graphic
•	 Place at all registers
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Installation Date: Monday, 8/5 - Sunday, 8/11

Shop for Good Event Set Up

EVENT OVERVIEW
This Shop for Good Gift Card Event will benefit the KIND Campaign.

This season the activity hub will focus on bringing awareness and healing to the negative 
and lasting effects of bullying. 

NOTE: Company wide signage for the event will be centrally produced. 
          Store specific event signage will need to be managed at the store level.

Activity Hub:
1. Pledge Wall - install 8/5
2. Tee presentation - install 8/5
3. Store specific animations - install 8/2 - 8/5

SET UP REQUIREMENTS
• By Friday, 8/2, please determine location of activity hub -- wherever your store 
   has the highest traffic. 
• Set-up should occur in each store before store opening so it does not detract business. 

STORE RESPONSIBILITIES - VISUAL
• Determine with Marketing & Special Events Director the location of the activity 
   hub location.
• Coordinate placement of fixtures and sign holders.
• Coordiinate merchandise set up of Kid Dangerous tees and signage.

STORE RESPONSIBILITIES - MARKETING AND SPECIAL EVENTS
• Work with your store’s VMM to facilitate activity hub set up.
• Ensure a plexi tray and pen cup are available for the PLEDGE wall.
• Facilitate installation of the Capturing Kindness Photo Moment. 
   Backdrop and camera sleeve are being supplied by the KIND campaign.
• Coordinate fixture needs for any store specific animation.
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Shop for Good Activity Hub Set Up

Installation Date: Monday, 8/5 - Sunday, 8/11

Set Up Direction

Use existing rolling wall monolith to anchor the activity hub. 

PLEDGE WALL - install 8/5
• Side 1 of the rolling wall will be dedicated to the PLEDGE wall. 
   Wall deco is adhered to the wall.
• Glass & chrome pedestal and 11x14 easel are placed adjacent to wall.
• Use a pen cup to keep chalk tidy.
• Side 2 of the rolling wall is a timeline.
   Wall deco is adhered to the wall.

TEES - install 8/5
• 2 lay downtables with legs and 2-3 ballet bars will be used to present the tees.
   Flex fixture quantity based on tee on hand.
• Keep tees separated by FOB. All stores will receive men’s & women’s tees. 
   Select stores will receive kids’ tees. All tees are to be located in the activity hub.
• 2-3 forms are used to showcase the tees.
• 11x14 easel is placed with this presentation.

CAPTURING KINDNESS PHOTO MOMENT
• Marketing/Special Events provided. Select doors:  59th St, SCP, AVN, CEN, RFD, CHM, 
SFX, SHM, GLD, SOH, TCC, SOA, BCR, BRT, HNT, FVC, CVY, STN, LNX, KPR, WGP, PGA, MIA, 
ALM
• 11x14 easel is placed with this presentation.

STORE SPECIFIC ANIMATIONS
• Any store specific animations should take place as part of this activity hub.



Installation Date: Monday, 8/5 - Sunday, 8/11

Shop for Good Activity Hub

A - ROLLING WALL / PLEDGE TO BE KIND GRAPHIC / TIMELINE
B - GLASS & CHROME PEDESTAL
C - GLASS & CHROME EASEL / WRITE ON OUR PLEDGE WALL GRAPHIC
D - GLASS & CHROME EASEL / TEED UP GRAPHIC
E - SET OF 2 LAY DOWN TABLES
F - FORMS
G - BALLET BAR

To create buzz around the KIND Campaign stores will set up specific components of the 
Activity Hub on Friday, 8/2. The balance of the activities will layer into the set up on Mon-
day, 8/5.

Components to Install on Monday, 8/5
• Rolling Wall with Pledge Wall graphic and KIND Campaign graphic
• Pledge Wall components
• Kid Dangerous Tees presentation
• KIND Campaign video

Aerial View of Activity Hub
Renderings on the following pages
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PLEDGE WALL

KIND CAMPAIGN GRAPHIC WALL
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Shop for Good

Installation Date: Monday, 8/5 - Sunday, 8/11

A - ROLLING WALL / PLEDGE TO BE KIND GRAPHIC
B - GLASS & CHROME PEDESTAL
C - GLASS & CHROME EASEL / WRITE ON OUR PLEDGE WALL GRAPHIC
D - GLASS & CHROME EASEL / TEED UP GRAPHIC
E - SET OF 2 LAY DOWN TABLES
F - FORMS
G - BALLET BAR
K - GLASS & CHROME EASEL / CAPTURING KINDNESS GRAPHIC
L - CAMERA 
M - KIND CAMPAIGN BACKDROP

Aerial View of Activity Hub
Renderings on the following pages

PLEDGE WALL

KIND CAMPAIGN GRAPHIC WALL
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Installation Date: Monday, 8/5 - Sunday, 8/11

Shop for Good Activity Hub Set Up

PLEDGE TO BE KIND
• Place PLEDGE TO BE KIND on top of chalkboard.  
• eps file will be available for the store to cut iin white vinyl
• Place vinyl near top of chalkboard to encourage customers to write a pledge in 
chalk underneath.  
•Place KIND Campaign vinyl on bottom of chalkboard.  Make sure it is not too close to 
the ground.
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TIMELINE
• Place TIMELINE removable wallpaper on second side of the rolling wall
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Installation Date: Monday, 8/5 - Sunday, 8/11

Shop for Good Activity Hub Set Up

Timeline Wall Deco
C2 Imaging
Joanne Dimenstein
joanne.dimenstein@      
c2imaging.com

TIMELINE



Installation Date: Monday, 8/5 - Sunday, 8/11

Shop for Good Activity Hub Set Up

Photobooth Moment
Select Stores:  59th St, SCP, AVN, CEN, 
RFD, CHM, SFX, SHM, GLD, SOH, TCC, 
SOA, BCR, BRT, HNT, FVC, CVY, STN, 
LNX, KPR, WGP, PGA, MIA, ALM

Timeline Wall Deco
C2 Imaging
Joanne Dimenstein
joanne.dimenstein@c2imaging.com

GET TEED UP
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CAPTURING KINDNESS



Shop for Good

Rolling Wall Chalkboard
48” x 70” Chalkboard Adhesive
Vendor: Simple Shapes

Kind Campaign is an internationally recognized nonprofit 
organization founded by Lauren Paul and Molly Thompson 
that brings awareness and healing to the negative and lasting 
effects of girl-against-girl bullying through their global movement, 
documentary film, in-school assemblies, and educational curricula.

700+

Kind Clubs that participate in 
the KIND CLUB CURRICULUM, 

a school program that expands 
the conversation around 

girl-world, builds new friendships 
and creates a safe space 

for girls to connect and 
express themselves.

460,000

Students across the world 
who have attended a Kind 

Campaign Assembly.

400+

Kind Campaign volunteers through 
their Kind Ambassador program 
which gives girls and women the 

tools to spread free Assemblies and 
Kind Clubs throughout their local 

communities. 

2,500+

Kind Campaign Assemblies that 
have taken place in schools 
and communities across the 
globe since September 2009.

2011

 Kind Campaign’s acclaimed 
documentary film, Finding Kind, was 
an official selection in film festivals 

across the country and was released 
in theaters. 

2009

Lauren Paul and Molly Thompson 
founded Kind Campaign—

celebrating 10 years!

2015

Founders Lauren Paul and Molly 
Thompson were honored with the Public 

Education Award from The American 
Foundation for Suicide Prevention at 

the annual Lifesavers Gala at 
Lincoln Center in New York City. 

2018

Bloomingdale’s partners with Kind 
Campaign for their Fashionable 

Fundraiser event to start 
conversations and activate positive 
change in cities across the states.

2013

Kind Campaign raised over 1 million 
dollars, allowing the organization to 
launch their Free To Be Kind initiative 
which provides all Kind Campaign 

Assemblies and Kind Clubs to schools 
free of charge. 

2014

 Launch of Give Kind, a pay-it-forward 
initiative that shows the ripple effects of 
a random act of kindness and spreads 

joy throughout the holiday season. 

120

Kind Campaign and Juliane Hough 
hosted their first Kind Camp bringing 

together 120 girls from Los Angeles for an 
inspiring day to equip them with the tools 

to feel empowered to create change 
within their own school hallways. 

$94,000

Amount raised  
for Kind Campaign 
during last year’s 

Bloomingdale’s event.

For more info, visit kindcampaign.com @kindcampaign on 

1 per store
ALL except MED

1 per store
ALL except MED

Rolling Wall Graphic
46” x 70” Wall Deco
Vendor: C2 Imaging

Rolling Wall Chalkboard
41” x 6” Vinyl
Vendor: C2 Imaging
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Delivery Date: Thursday, 8/1
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Shop for Good Collateral

Delivery Date: Thursday, 8/1

11” x 14” Activity Hub Graphics Direction

• Place adjacent to appropriate activity
• 1 per store / ALL except MED

POSE YOUR 
HEART OUT!

SNAP A PIC AND CUSTOMIZE IT 
WITH YOUR OWN PLEDGE TO BE KIND.

TO SUPPORT, POST & MENTION  
@BLOOMINGDALES
@KINDCAMPAIGN

TAKE THE KIND 
PLEDGE

HELP US FILL UP OUR PLEDGE WALL BY 
POSTING YOUR PLEDGE TO BE KIND! 
WRITE EMPOWERING MESSAGES LIKE 

“YOU ARE NOT ALONE” OR  
“BE KIND. IT FEELS BETTER”.

FOR MORE INFO, VISIT KINDCAMPAIGN.COM 
OR @KINDCAMPAIGN ON 

SPREAD KINDNESS 
EVERYWHERE YOU GO

BLOOMINGDALE’S COLLABORATED  
WITH KIND CAMPAIGN ON THESE TEES 

WITH MESSAGES OF KINDNESS TO RAISE 
AWARENESS FOR THE ORGANIZATION’S 

MISSION TO END GIRL-AGAINST-GIRL 
BULLYING.

FOR MORE INFO, VISIT KINDCAMPAIGN.COM 
OR @KINDCAMPAIGN ON 



18”x32” Floor Banner Direction
•	 Place Shop for Good charity and offer floor banners throughout the store at KEY 

entrances, escalators and elevators
•	 Place one of each per signholder for maximum exposure
•	 Generic Loyallist banners will also remain in select banner stands. These should 

be in least focal locations.

BUY MORE, GET MORE

on a large selection of items in women’s, 
men’s, kids’, home and more.

GET A GIFT CARD WORTH WHEN YOU SPEND*

$25 ................................

$50 ................................

$100 ...............................

$125 ...............................

$250 .........................

$750 .....................

$150–$249
$250–$399
$400–$499
$500–$999

$1,000–$2,499
$2,500 OR MORE

 *Certain designer, brand and leased department exclusions apply. See a sales associate for details. Not valid on Cosmetics, Fragrances, Maximilian Fur Services and 
Restyling, Women’s Designer, Women’s Activewear, Men’s Designer Lab, Men’s Tech & Electronics, Rugs, Furniture, Mattresses and Cutlery. 

For more info, visit kindcampaign.com 
@kindcampaign on 

BLOOMINGDALE’S IS 
PROUD TO SUPPORT 

 Kind Campaign is an internationally recognized 
nonprofit organization founded by Lauren Paul 

and Molly Thompson. It brings awareness  
and healing to the negative and lasting effects 

of girl-against-girl bullying through its global 
movement, documentary film, in-school 
assemblies, and educational curricula. 

Item 1
Offer

Item 2
Mission Statement
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Installation Date: Tuesday, 8/6 - Sunday, 8/11

Shop for Good Collateral



Installation Date: Tuesday, 8/6 - Sunday, 8/11

Shop for Good Collateral

Item 3
Offer Poster

16” x 20” Poster Direction
• Place Shop for Good offer posters throughout the store in key locations.
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BUY MORE, GET MORE

on a large selection of items in women’s, 
men’s, kids’, home and more.

$25 ................................

$50 ................................

$100 ...............................

$125 ...............................

$250 .........................

$750 .....................

$150–$249
$250–$399
$400–$499
$500–$999

$1,000–$2,499
$2,500 OR MORE

GET A GIFT CARD WORTH WHEN YOU SPEND*

 *Certain designer, brand and leased department exclusions apply. See a sales associate for details. Not valid on Cosmetics, Fragrances, Maximilian Fur Services and 
Restyling, Women’s Designer, Women’s Activewear, Men’s Designer Lab, Men’s Tech & Electronics, Rugs, Furniture, Mattresses and Cutlery. 



Vanguard Direct   Cari Frederico 212-736-0770 ext. 137

1. 18x32 Offer  
    Floor Banner 
    (16x36 Soho) 
 

BUY MORE, GET MORE

on a large selection of items in women’s, 
men’s, kids’, home and more.

GET A GIFT CARD WORTH WHEN YOU SPEND*

$25 ................................

$50 ................................

$100 ...............................

$125 ...............................

$250 .........................

$750 .....................

$150–$249
$250–$399
$400–$499
$500–$999

$1,000–$2,499
$2,500 OR MORE

 *Certain designer, brand and leased department exclusions apply. See a sales associate for details. Not valid on Cosmetics, Fragrances, Maximilian Fur Services and 
Restyling, Women’s Designer, Women’s Activewear, Men’s Designer Lab, Men’s Tech & Electronics, Rugs, Furniture, Mattresses and Cutlery. 

For more info, visit kindcampaign.com 
@kindcampaign on 

BLOOMINGDALE’S IS 
PROUD TO SUPPORT 

 Kind Campaign is an internationally recognized 
nonprofit organization founded by Lauren Paul 

and Molly Thompson. It brings awareness  
and healing to the negative and lasting effects 

of girl-against-girl bullying through its global 
movement, documentary film, in-school 
assemblies, and educational curricula. 

2. 18x32 Mission  
    Floor Banner 
    (16x36 Soho) 
 

3. 16x20 Offer Poster 
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Delivery Date: Thursday, 8/1

Shop for Good Collateral

Item 1 Item 2 Item 3

01/NYC 80 26 30

02/BRT 16 5 10

03/AVN 23 7 10

04/HNT 12 3 10

05/BCR 16 5 10

06/SHM 23 7 10

07/MED

08/NMA 30 9 10

10/PGA 21 6 10

11/CHM 41 13 10

12/WPL 21 6 10

14/TCC 23 7 15

16/KPR 23 7 10

17/WGP 27 9 10

20/ORL 23 7 10

21/MIA 16 5 10

22/SFX 34 11 10

24/BGW 21 6 10

26/ORC 16 5 10

27/RFD 34 11 10

28/CEN 18 6 10

29/SOA 16 5 10

30/NPB 23 7 10

31/STN 12 4 10

32/BEV 14 4 10

34/CVY 18 6 10

37/WBK 18 6 10

53/SOH 4 8 0

55/LNX 23 7 10

58/ALM 12 3 10

59/MCA 14 4 10

60/GLN 14 4 10

61/FVC 27 9 10

62/SCP 32 10 10

BUY MORE, GET MORE

on a large selection of items in women’s, 
men’s, kids’, home and more.

$25 ................................

$50 ................................

$100 ...............................

$125 ...............................

$250 .........................

$750 .....................

$150–$249
$250–$399
$400–$499
$500–$999

$1,000–$2,499
$2,500 OR MORE

GET A GIFT CARD WORTH WHEN YOU SPEND*

 *Certain designer, brand and leased department exclusions apply. See a sales associate for details. Not valid on Cosmetics, Fragrances, Maximilian Fur Services and 
Restyling, Women’s Designer, Women’s Activewear, Men’s Designer Lab, Men’s Tech & Electronics, Rugs, Furniture, Mattresses and Cutlery. 
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Installation Date: Wednesday, 8/6

Tee Distro

Womens T-Shirt Styles
Available in all doors

Kids T-Shirt Styles
Select doors:  59TH ST, BRT, AVN, BCR, SHM, WPL, RFD, CEN, SOA, GLD



1. RTW Kind is Cool Black 
Tee 

2. RTW Kindness White 
Tee 

3. RTW Human Kind Red 
Tee

4. KIDS Cool to be Kind 	
    White Tee

5. KIDS Kindness White 
Tee
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Installation Date: Wednesday, 8/6

Tee Distro

Item 
1

Item 
2

Item 
3

Item 
4

Item 
5 

01/NYC 65 6 6 15 15

02/BRT 6 6 6 8 8

03/AVN 6 6 6 10 10

04/HNT 10 10 8

05/BCR 6 6 6 10 10

06/SHM 13 14 8 10 10

07/MED 0 0 0

08/NMA 6 6 6

10/PGA 6 7 6

11/CHM 8 6 6

12/WPL 11 11 8 10 10

14/TCC 6 6 6

16/KPR 13 7 6

17/WGP 6 6 6

20/ORL 6 7 6

21/MIA 6 7 6

22/SFX 9 6 6

24/BGW 6 6 6

26/ORC 6 6 6

27/RFD 10 9 6 10 10

28/CEN 16 11 8 11 11

29/SOA 19 18 10 10 10

30/NPB 6 7 6

31/STN 6 6 6

32/BEV 9 6 6

34/CVY 8 7 6

37/WBK 6 6 6

53/SOH 13 11 8

55/LNX 6 6 6

58/ALM 11 10 6

59/MCA 9 6 6

60/GLN 6 6 6 10 10

61/FVC 9 6 6

62/SCP 11 14 8 10 10


